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Beurer 
The Heating Pad

The origins of the Ulm-based company Beurer 

began with a vision. Historically, the First World 

War had just ended and Germany was still lying in 

ruins. In 1919, Kaethe Beurer came up with the brilliant idea of 

launching electric heating pads on the European market for the 

first time, thus laying the foundation for the company. In times 

when central heating was not a standard feature of an apart-

ment, the heating pad quickly became a bestseller.

Over the next few decades, Beurer continuously expanded its 

range of products providing soothing warmth by introducing 

electric underblankets, heated quilts and overblankets, rapid 

bed warmers, electric blankets and neck heating pads. Before 

long electric blankets were no longer simply a substitute for the 

oven. They advanced to become real feel-good products because 

the expansion of the product portfolio was accompanied by an 

optimisation of the products. In 1931, for example, Beurer intro-

duced the first heating pad with thermostat on the market, thus 

enabling the user to select the temperature. In 1952, the com-

pany registered a patent for a continuously variable thermostat. 

In 1978, Beurer introduced the first rapid bed warmer with a 

microprocessor-controlled signal wire on the market. This was 

followed in 1986 by an automatic switchoff function and in 2001 

by smart technology, an overheat protection which is immedi-

ately activated in the event of a risk of overheating.

Beurer by no means rested on the laurels of its successful heat-

ing products, but increasingly extended its portfolio to other 

areas. In 1986, for instance, the specialist for wellness and health 

began producing massage equipment and infrared lamps, and 

later also heart rate monitors. A decisive factor for the success of 

the Swabian company was also the introduction of the product 

category “Weight” in 2002, which today includes personal scales, 

kitchen scales and luggage scales. With its entry into the market 

for glucometers in November 2007, Beurer brought together 

its medical devices (clinical thermometers, blood pressure and 

blood glucose monitors) under the newly created category 

“Beurer Medical” and positioned itself as a specialist in medi-

cal diagnostics and prevention. With the new product category 

“Babycare”, Beurer has been caring for children and supporting 

their parents since 2010.

Since 2009, Beurer has been systematically devel-

oping the areas of wellness and beauty and is thus 

fully in tune with the trend of our time as more 

and more women and increasingly men want professional well-

ness treatment at home. A broad portfolio of (shiatsu) massage 

equipment, including massage chairs, ensures relaxation for a 

tense neck and back. In 2011, Beurer extended its beauty range 

consisting of manicure/pedicure sets and facial sauna to include 

the haircare line “Udo Walz by beurer” comprising products 

made in cooperation with the Berlin-based star stylist. But that 

is not all: hair removal devices, facial cleansing brushes, micro-

dermabrasion devices and the Beurer haircare line “StylePro” 

now complement the Beurer beauty segment.

Not only is the product range of Beurer at the forefront, the 

company also continues to occupy a leading position in terms 

of technology. With the Beurer product group “Connect”, the 

long-standing company has been offering a modern interface 

between man and product since 2012. The connected technology 

of blood pressure monitors, blood glucose monitors, diagnostic 

scales, activity and sleep sensors etc. enables uncomplicated 

health management – anytime and anywhere. This trend has 

led to the development of the Beurer App World, which now 

consists of seven different apps since 2015.

The economically independent family-run business has posted 

double-digit growth rates in the past 10 years and is today 

managed in the fourth generation by Marco Bühler (Technical  

Director and Shareholder), Georg Walkenbach (Managing 

Director of Sales and Marketing) and Michael Hofmeister 

(Financial Director). They are responsible for 500 employees 

and the worldwide product distribution. Headquartered in Ulm, 

Beurer maintains a logistics and distribution centre in Utten- 

weiler, and since 2015, a service centre in Neu-Ulm. In 1992, the 

European market leader in the field of health and well-being 

for home use opened a production facility in Hungary. In 2006, 

pan-European branches as well as subsidiaries in Hong Kong 

and North America followed. In addition, Beurer maintains 

global partnerships and investments for expansion into Eastern 

Europe, Asia and the Near/Middle East.
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Beurer GmbH
Soeflinger Str. 218
89077 Ulm, Germany
Tel.: +49 731 / 3989-0
Fax: +49 731 / 3989-139
export@beurer.de
www.beurer.com


